LEADING THE CONVERSATION INTO THE FUTURE
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OUR BRAND PORTFOLIO

M OM E N T Moment Magazine

Karma Foundation

Print and Digital Magazine st Ao Uit

Dispatches from W E B S I T E

the Front Lines of
Antisemitism momentmag.com

Moment Minute Jewish Politics Moment
Newsletter & Power Newsletter Awards

Daniel Pearl

Investigative Journalism Moment Creative ANTISEMITISM
Initiative Studio MONITOR

MOMENTLIVE! SOCIAL MEDIA

Instagram, Facebook, X,

Programs and Events YouTube, LinkedIn, TikTok




50TH

66

Moment was founded in 1975 by Elie
Wiesel & Leonard Fein. Today the Moment
universe—a world of creative thought,
innovative programs and, of course, stellar
journalism—has expanded in ways its
founders could never have imagined.

NADINE EPSTEIN, EDITOR-IN-CHIEF AND CEO, MOMENT MAGAZINE
EXECUTIVE DIRECTOR OF THE CENTER FOR CREATIVE CHANGE
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It's not just about numbers.
It's about the kinds of people Moment
reaches—influential leaders, thinkers,
policy-makers & more.

Through Moment's various
platforms, two million people with
engage with our content.

ESTIMATED PEOPLE ANNUALLY
ENGAGE WITH MOMENT CONTENT
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MAGAZINE

60K

PRINT/DIGITAL READERS

SOCIAL MEDIA

50K

FOLLOWERS
845K PEOPLE REACHED
19K ENGAGEMENTS

YOUTUBE

1.4k

SUBSCRIBERS

453

VIDEOS

DIGITAL

75-150K 200K

UNIQUE AVERAGE MONTHLY
MONTHLY VISITORS PAGE VIEWS

EMAIL FOOTPRINT

17.5k 25K

WEEKLY EBLAST LIST

NEWSLETTER 50K GENERAL LIST
SUBSCRIBERS

MOMENTLIVE! OTHER
60k 100k 50K
VIEWERS REGISTRATIONS REACHED THROUGH

MOMENTBOOKS,
250+ PROGRAMS

AND CONTESTS
PROGRAMS



AUDIENCE

HIGHLIGTS

READER PROFILE 59
o 99%
95% 899% AVERAGE AGE OF
82% PRINT READERS
73%
30%
()
RENEWAL RATE
Readers with Readers with Readers who Readers who Readers who
acollege graduate or donate to own their own are avid book
degree professional charitable homes readers
education causes
GENDER BREAKDOWN AVERAGE ANNUAL INCOME LOCATION

NEW YORK 15%

CALIFORNIA 12%

51% 49% s = o FLORIDA 7%
S 5] el

QD - 0,

2 g L(N) NEW JERSEY 7%

» » &
*50% of Moment subscribers
Moment The New Yorker The Atlantic live in these five states




AUDIENCE HIGHLIGTS

185K DIGITAL VISITOR AGE

AVERAGE MONTHLY 22% 1890
PAGE VIEWS 16% 16% °
15%
13%
AVERAGE MONTHLY
UNIQUE VIEWS
18-24 25-34 35-44 45-54 55-64 65+
TOP FIVE STORIES OF 2024 ARTS
LITERATURE
Opinion | A Quick Guide to Zionism in Hard Times
momentmag.com/a-guide-to-zionism-in-hard-times/ PO LITICS
Opinion | What | Learned at Stanford HISTO RY
momentmag.com/opinion-what-i-learned-at-stanford/
The Solar Eclipse Then and Now—the Jewish Perspective CU I S l N E
momentmag.com/jewish-solar-eclipse/
Opinion | Jewish Anti-Zionists, Check Your Privilege TECHNOLOGY

momentmag.com/jewish-anti-zionists-privilege/

Who Will Lead the Priestesses? J U DAI SM

momentmag.com/hebrew-priestesses-kohenetijil-hammer-taya-shere/




DIGITAL, NEWSLETTER & EBLAST ADVERTISING

ADVERTISING PLACEMENTS

WEBSITE

75000-150,00 unique
monthly visitors
All positions are run-of site

moment

BANNER

NEWSLETTER/EBLAST

ASOUNDTRACK OF THE
JEWISH PEOPLE

MOMENT MINUTE
17,500 subscribers

News roundup and commentary
Frequency: Tues. & Thurs.

g
=~

: SPECIALTY NEWSLETTERS
—_— 1,500 subscribers

SIZES EBLAST
25000 email list

BANNER: 728 x 90PX
BILLBOARD: 970 x 250PX
RIGHT SQUARE: 300 x 250PX
RIGHT VERTICAL: 300 x 600PX

NEWSLETTER AD: 600 x 300PX Creative content must be
approved before distribution



DIGITAL ADVERTISING SPECS & RATES

WEB SIZE AND RATES

30 DAYS FOR PROFIT RATE

30 DAYS NONPROFIT RATE

Banner 728 x 90px $1200 $600
Right side vertical 300 x 600px $1200 S$600
Right side square 300 x 250px $1200 $600
Billboard 970 x 250px $1500 $750

NEWSLETTER

png, jpg or gif, RGB color, 72 dpi, max file size =500 kb

ONE WEEK

(two newsletters, sent
Tuesday and Thursday)

SOV 100% 600 x 300px

SOV 100%

$1200

$3600

$600

EBLAST ONE BLAST

$1800




ADVERTISING PACKAGE RATES

SIZE AND RATES FOR PROFIT NONPROFIT

1 Month 3 Months |6 Months | One Year 1 Month 3 Months |6 Months | One Year
Banner 30 days 90 days 180 days 360 days 30 days 90 days 180 days 360 days
Newsletter (2/week) |1 week 5 weeks 10 weeks 18 weeks 1 week 5 weeks 10 weeks 18 weeks
Full Page Print Ad 1 2 3 5 1 2 3 5
E-Blast 1 1
Value $6,040 $16,880 [$30,120 |$56,000 ($3,020 $8,440 $15,060 |$28,000
Cost $5,500 $15,000 ($25,000 |$40,000 |$2,750 $7,500 $12,500 |$20,000




INTEGRATED MARKETING CAMPAIGNS

Moment's Integrated Marketing Campaigns

Are Powerful Content for Clients

At Moment, we craft powerful, integrated marketing campaigns that
blend print, digital, and live events to amplify your brand’s voice. Our
engaging content and innovative programs provide real value, spark
meaningful conversations, and create lasting connections with your
audience. Our partners often leverage developed content in their

own marketing campaigns.

Partner with us to design a customized campaign that not
only meets but exceeds your marketing goals. We’re ready to
bring your vision to life with creativity, strategy, and impact.

Email Diane Westheimer: dwestheimer@momentmag.com



DIO
ENT CREATIVE STU
Mom

io
Creative Stud

NT”
HE ASSIGNME
Moment .

doto
™ chat they would
NTISEMITIS .

A

2 Pub-
e stay slent? >
e ek up o 5 ludingbei
iza Wiemer Jlicly spe  eds, indl gbeing
vty o e hecountry el s
el, The A e or injus merous stae 404 1% s
adulenovel, e T wonnt natover 150 R o
e o o any - e e andhigh meaniewed bl
R hcmﬂsmmm‘” P o ook, Wi cers, middleanc
S O Delacort dor Notal e
Holoc:
lished by, Sydney Tay! i Holocst
sk il ‘e read
e She can
"

S
FIGHT
IEMER
LIZAW

ok

is grouy
d womets group"
an

. o
Moment's Creative Studi
o)

s LIKE
NMENTS U
ASSIONMENTE/
cason, espe ont] s
e one sssom ¢ ““VEI.A‘E WAN
The numt oung adults \“Dg‘mng N°° e COMM rous
T callyfor young s B o o
28 YU s w8 (00 =0 ibution. r\nml:f\(\ :jn“d \'HOAUN‘.D oY OF U8
P d rerbution: M o
 book i about THE ENT vl pE e
ool o be plieor
IGN "
ASS

aE
d teen
ent an
[
e ao b e
‘busines o

in the
fed in
ehips poriTay
Tationships
tinct o fight,flee OF Z

it of your =

The plot agers. ‘who aphoo‘ -
O et a Holocaust =

in s e
fgnmen, dcying el e
e eipal and meelll
o B theideacor =0
n zm,‘k 0 ‘“’d(‘wo byl
et Shuti, PCD
and Archer Sttt :
o whoed 0 do 2
svmust.w““mn e
e included arg s
ot h ndoded 8
ermina

against 8

Clients
tes Powerful Content for
Creates

sitive
both po! <
clude D ehip
S :
enging N helr par-
ms 1 wrote = e o
o pover readers © dbe. and d 1 teens an
e =0
B e mencisand
s and
e ll‘»:‘: challenges

how

come upsanders -
peing ot dve changy
“W“m‘f\\m for posit

butis o

models,
s important ML
et adults ha

he
ognize 1
o ecogabe 8

f writers,
ofateamo

ative Studio is composed

'sCre

Moment'’s

and
dults,
: 78 ence them
o 0. pover AT s,
i on 8 0 ey often silenc
T eased on it how they of
gise et o0
= In my
¢ ewish. A -
e teen was | i £ o
e ecting Jordan in
ter meeting
ter mee

Holo
SO of Wisconsin,
Wisconsin, Holo
o e of W e
1d ke 0 936 i il o
e Baucation =
locust Blucton o ,
. esadifirne
By begun 1
have already "‘!‘w‘sy
o e 3
e mcorporatd
et curclu
into

ices of
alue the vo

Lo v

 in touch with

1 would Ik 10
= at tras
e move s v
o novel sbout '
o ‘d neset you, its. g«m:b
P i o be sbot ¥ o
you

y
g

o b
ing to .
[:0 be inspired by

A CONVERsar;q

Dean Begy oy worked at the Sperpys
lnsrimle for Je

VISh Learning g
Leadershi " yea
ean,

2 The
do? T
earch 00T amount
T s temendous :
‘CM tookaemendon e

w y

What we cafy

Y WITH DEAN BELL

frescarch. 1 e

“applied Teswigh

Iearnipg
Vhich megng 1 0 Jewish feappipe
s o aPplying sy a
s Vice pregig, Problemg
° L o e
i jorsn and Ar e eount.
with Jo visitec une .

d metup wilh JorCH0 aro
an the p! used

oft 1 hou

cher. One

which
Fort Ontario, wh e T

1 help 5oy
M resale gy
was World
Buropeatt
982 Bur

Yet the book espd

X

ilable
. vailab
also a
. team s
3 rketin g
arch. Moment's ma ies
. ese : ategies.
-depthr ent str
" @ Certain progre €4 persop . p blICa
0% drawn 1 spl:uusy I.c:(mpmg a ish to discuss pu
Spertas giye o sense of g ey |d ou WIS
e Jewish g, YSIem, Wwhere PeOple from Sh ou y
<. and was m: ]ewish‘““‘\ff::‘ Giffereny e 1€ Coning 4ng going, d
e sty Jews and v . materhits = ' ) We attracy PEOPle v re really ape,y = an
ugees o) T on a deep P WHA are ot goals ys 4, et ogating phery c aglng
only f‘“iww‘“‘“:m\wca e hear rom Institutions e, """ hree gragy, oo re eng
S ovdl. 1 o e orig ish readers 2 OF Values gy 7 o y that a
n ‘hgmm experts U amined from 11-yea Underpig ampl, 2 Studen; O institation, g, there has gy, set rams
ol documents by e it em S for aur gy L b a o nd prog ates
“\“:Nm\um\on sodi - vonder o eaningfyy, Combating Antisemition, gy WS a2 gyp IISHiUion gt gy Buided s g ntent a d reson
ant book reach P::r done mjh‘ 3400 iy feryigy studies, The o T Vetergy fewisp COmmynygy, omtinue to gujgp . ant CO tion an
H«wdaﬁ'-hf‘ careabout 1060 ead wound oMUy building Otganizer, AP T e g Worg oy g S 4100 ygq, startap, o ¢ If you w versa
pkwhod"‘fwuri“duswzn( . w© Y responsibgyyy We teach iy, 1he program Why are AN by that i g nrhninthmmthnl . H es con
Coe en s Whydo Ommunipy ©4 Segistcring g, by ot g,y I510ry a0 gep Bt is alyyy, Inspl r com.
Reaching sudens A s speal T education stitution, G Because sy o nderstang gy, Willing to g mlferenrqm‘sn(\nsand try . va I u e, tm ag =
Im grateful in school dis embed 50 experiences of People in o, Places,  gigrer things, were an eq \'/} d eS o m e n
being utilize " I5h Commgjeg ARd they ¢ 400 Ko gy "Thoseare 1 stnce edycygiy ) sh pro mer@m
prING 1SSUE 20 valdes i gy, the King of 1, 1ETS We got g, PEOPIE 1990¢ e v SPondency fre J . esthe|
6 differences, e o ge Dungry for Learning, They see Programs ang g, the eqryy 20005 e m all dW
ners wigy lbemxel\tsnsll[elnglmmuA \vsmlmngon’mep]allbxmx o teaching H nce, e 1
OUC Tewish i rcgul.\rwm\klycnumcs. Snwhcnl.‘()\'m a u d | e . o u H
Y or e, HOW s Octgper 7 and e yor g Bt e g g o " Piting 1 gy, 'th yo ur r w|th y
Orldviews gy followed chapge institatey o, Wetespeny , Oftihe gy Wi a rtn e
gether apg B Prioritiegs Obviousyy gy OS about e ey t?xalwehwwmlul(kameu dy to p
1 OF uy. gty Ssnificant g " e scen iy g e Bat you e always p, ’re rea
1hing we cap ! rany Places i gy O antisemitign, OPen and inpy, Because gy, We
I We ideqig ) We s hag yieq Defore Octopy 3 o eally complicatag,
D ISSUC, ang sy 508 e fauncheg he Leactergy, Certificye s ge i e
ferent ideqs, Perspectives Combating 4 i BEin the vy, We not
55 00 Comversation Cui IS theret ol hink 'y <Ontent sy 4y
e ariothey, VB D our Joyigy SHUdics pringing 90 ey e but hoyy
PIOBIOMS, i o e e PPl ey BV it i g g, 1 willbe (e
s Spertus viray the Amerjcy, feeling concorpeq 200U their Joygier most Sl an g g
Jestish angscypes o Dring & Jeryigy, ety ang i because ey ! 5 9 mave g o futute, v o,
PErspective, texyy gg learning iney celebrate itang g Connectiop, B9 10 comgingy (o €05age i e
i CrStion wi g 5, e v o rendEC fewishy gy 152t move
B9t 10 the copugg O bigher equcagj A0S organisation, EPCCially 4 Jorgiep fornard g e STPCIGINg needs gy o
There are 4 1oy gp g Places that gg o, e thIDg 100 i gy Towhat Joriot oMMty g4 broader
R Jeish gy anrapple wigy g € Weibute pory, o longevityy Y- think g ggoe 153 clear pagy
B8 question g, hereare g g gy 1 does suggeqt thog Spertus fggy Y 97 8 lcast ey © VIS, I gl
NVersitieg g, LBing ety 20 i able gy Hanging necg (o S MY Contraey g the nest 1y
Crtical thing g 1 00 specifc gpiy. Y Orgarisarions. ey fas 19 01 ready o
Spertus s £y o0 i that - ears, complegyly g i ot gy
1Ogether e, thetubricor ! T and become

Werent king

0 CONTENT



PRINT EDITORIAL 2025 CALENDAR

JANUARY / FEBRUARY SEPTEMBER / OCTOBER
Book Section - Book Section
Food Section - Food Section
Ask the Rabbis Section - Ask the Rabbis Section

Special 50th anniversary gala distribution

MARCH / APRIL
NOVEMBER / DECEMBER

Book Section

Food Section - Book Section
Ask the Rabbis Section - Food Section
Ask the Rabbis Section

SUMMER DOUBLE ISSUE
*Bonus distribution for selected issues
Book Section
Food Section
Ask the Rabbis Section



MOMENT MINUTE

A twice-weekly newsletter written by Moment
editors, exploring news, ideas and culture

JEWISH POLITICS & POWER

Reporting and analysis of Jewish politics and
government from journalist and Moment
Institute Senior Fellow Nathan Guttman

NEWSLETTER EDITORIAL 2025 CALENDAR

DISPATCHES FROM THE FROMTLINES
OF ANTISEMITISM

Reports on antisemitism news as Moment

Institute Senior Fellow Sharon S. Nazarian
travels the country and the world

B’IVRIT

Insight into Israel through the lens of Israeli
media from Nathan Guttman

Tracking antisemitism around the world, plus thoughtful
analysis—from Ira N. Forman, former U.S. Antisemitism envoy

and Moment Institute Senior Fellow



PRINT ADVERTISING SPECS

FULL PAGE BLEED FULL PAGE

8.375" x 10.75"

(includes .125"” bleed on
all sides

Moment trim size is 8.125" x 10.5”
Bleed size is 8.375"x 10.75"
Note: Keep live matter 0.25" from edges

We require press-ready files in the following formats:
Acrobat PDF (press-quality), Photoshop TIFF,
[llustrator .eps or .ai. Minimum resolution for bitmap
artwork is 300 dpi. All files will be preflighted. Detailed
file specifications are available upon request, artwork
that does not meet specifications, may incur an
additional service fee. If the ad artwork is not properly
sized, it may be adjusted to fit the space.

Moment is printed in four-color process (CMYK) at

2/3 PAGE

9.5"

1/3 PAGE V

2.25"

4.625" =

9.5"

vertical 4.625"

X
4.625"
square

1383-line screen on web offset presses. All artwork that
does not conform to the correct color standards will
be converted either to black or four-color process.
Please note that this can result in color shifts.

Moment reserves the right to accept or reject any
advertising copy.

Order cancellations or changes may not be made
by the advertiser or its agency after the closing
date.

Moment reserves the right to change rates without
advance notice. Contracts in effect at the time of
the rate change will be protected.

Rates are determined by number of insertions
contracted for and used during a 12-month period.

1/3 PAGE SQ

1/2 PAGE H 1/6 PAGE

7" x 4.625"

Minimum rate holder is 1/6-page.

Advertisers will be short-rated if within a 12-month
period from the date of first insertion they do not use
the number of issues upon which their billings have
been based.

Covers are not cancelable within 60 days of closing
dates.

All position instructions on orders are considered
requests only, unless position charge is added.

Publisher shall not be liable for errors in key numbers.

Moment reserves the right to decline or reject any
advertising for any reason at any time without liability,
even though previously acknowledged or accepted.

Moment shall not be liable for any costs or damages, if
for any reason it fails to publish an advertisement.




PRINT ADVERTISING RATES & DUE DATES

AD SIZE 1X 3X NON FOR PROFIT RATES
Inside Front Cover (cover 2) 35874 $5390 $5198

Inside Back Cover (cover 3) 34060 $4110 $3883

Back Cover $7470 $6985 $6743

Spread $6190 $5742 $5390

Full Page $4000 $3695 $3520 $2200 $1980 $1650
2/3 33058 $2937 $2775 $1375 $1275 $1035
1/2 horizontal $2530 $2230 $2145 $1500 $1100 $990
1/3 $1760 $1639 $1584 $1000 $780 $560
1/6 $1430 $1452 $1309 $650 $550 $410

> Commission, cash, and prepay discount—please inquire for details

ISSUE SPACE RESERVATION ART DUE
JANUARY / FEBRUARY December 1,2025 December 18,2025
MARCH / APRIL January 22,2025 February 28, 2025
DOUBLE SUMMER April 1,2025 April 26 2025
SEPTEMBER / OCTOBER July 16,2025 August 20, 2025
NOVEMBER / DECEMBER September 24,2025 October 22,2025




MARKETING TEAM

DIANE WESTHEIMER
MARKETING DIRECTOR

Diane is a marketing professional with a background in media strategy,
audience engagement, and brand development. She has worked
extensively to promote independent media, expand organizational
outreach, and foster meaningful connections between brands and their
audiences. She specializes in crafting effective branding strategies
and developing compelling content. Her connection with Moment
dates back to her time as Marketing Manager at the Independent Press
Association. Diane holds a BA from the University of California, Davis,
and previously served as Marketing Manager for J. The Jewish News
Weekly of Northern California.




EDITORIAL TEAM

NADINE EPSTEIN
EDITOR-IN-CHIEF AND CEO

Award-winning journalist Nadine Epstein is editor-in-chief and CEO of
Moment Magazine, founder and executive director of the Center for
Creative Change, founder of the Daniel Pearl Investigative Journalism
Initiative for young reporters, and founder and editor of MomentBooks.
She reported for the City News Bureau of Chicago and the Chicago
Bureau of The New York Times, then later covered the U.S.-Mexico
border and rural America. After a Knight-Wallace Fellowship at the
University of Michigan, Ann Arbor, she taught in the Masters Program in
Journalism there. She holds a B.A. and M.A. in International Relations
from the University of Pennsylvania, and was a University Fellow in the
political science doctoral program at Columbia University. Epstein has
written and edited books including Elie Wiesel: An Extraordinary Life
and Legacy, contributed to anthology collections including RBG’s Real
Wonder Women: Brace and Birilliant Jewish Women to Inspire Everyone
(Introduction by Justice Ruth Bader Ginsburg), Racing in the Streets:
The Bruce Springsteen Reader and The Late, Great Mexican Border:
Reports from a Disappearing Line, and cowrote the short documentary
Sastun: My Apprenticeship with a Maya Healer. Her articles and op-
eds have been published in a wide range of publications including The
Washington Post, Smithsonian, Newsweek and The New York Times.
Epstein speaks internationally about antisemitism and other issues
pertinent to the global Jewish community, and has been interviewed by
The New York Times, The Wall Street Journal, All Things Considered, Al-
Jazeera, among other media outlets. She is also an artist whose work
has been featured in newspapers, magazines, galleries and museums.




EDITORIAL TEAM

SARAH BREGER
EDITOR

=)
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Sarah Breger is a graduate of the
Columbia Graduate School of
Journalism and the University of
Pennsylvania. She has won numerous
awards including first place for
religion report of the year from the
Religion News Association and first
place for Best In Depth Newswriting
on Religion from the American
Academy of Religion Award.

ROBERT SIEGEL
SPECIAL LITERARY CONTRIBUTOR

AMY E. SCHWARTZ
BOOKS AND OPINION EDITOR

Amy E. Schwartz received a degree
in literature from Harvard University.
She worked at Harper’s Magazine and
The New Republic before joining The
Washington Post, where she was an
editorial writer and op ed columnist
on cultural issues from 1985 to
2002. Schwartz has also lived in

and reported from France, Germany
and Turkey and has been Moment’s
opinion editor since 2011.

TOM GJELTEN
SPECIAL CONTRIBUTOR

JENNIFER BARDI
DEPUTY EDITOR

Jennifer Bardi worked in science
communications at The Scripps
Research Institute in La Jolla,
California, for over a decade, was
the editor-in-chief of the Humanist
magazine for 14 years and, most
recently, was managing editor at
Spirituality & Health. She received a
BA in comparative literature from San
Diego State University as well as an
MFA in creative writing.

DAN FREEDMAN
SPECIAL CONTRIBUTOR
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EDITOR-IN-CHIEF & CEO Nadine Epstein

EDITOR Sarah Breger

DEPUTY EDITOR Jennifer Bardi

OPINION & BOOKS EDITOR Amy E. Schwartz
ARTS & ARTICLES EDITOR Diane M. Bolz
SPECIAL LITERARY CONTRIBUTOR Robert Siegel

SENIOR EDITORS Dan Freedman, Terry E. Grant, Diane
Heiman, Eileen Lavine, Wesley G. Pippert, Francie Weinman
Schwartz, Laurence Wolff

POETRY EDITOR Jody Bolz

ISRAEL EDITOR Eetta Prince-Gibson

EUROPE EDITOR Liam Hoare

CRITIC-AT-LARGE Carlin Romano

DESIGN Erica Cash

CHIEF OF OPERATIONS Tanya George

ASSOCIATE PUBLISHER Debbie Sann

FINANCIAL MANAGER Jackie Leffyear

DEVELOPMENT DIRECTOR Anna Levinger

DIRECTOR OF COMMUNICATIONS Pat Lewis
ADVERTISING/EVENTS, EXEC. ASSISTANT Johnna Raskin
FACT CHECKER/DIGITAL PROJECTS Ross Bishton
CIRCULATION & MARKETING NPS Media Group

VP PUBLIC AFFAIRS & PROGRAMMING Suzanne Borden

MARKETING DIRECTOR Diane Westheimer

EUGENE M. GRANT FELLOW Jacob Forman

SOCIAL MEDIA MANAGER Andrew Michaels

WEBSITE AliStar Tech Solutions

RICHARD SOLLOWAY INTERNS Sienna Drew, Megan Naftali

CONTRIBUTORS Marshall Breger, Geraldine Brooks, Max
Brooks, Susan Coll, Marilyn Cooper, Marc Fisher, Glenn Frankel,
Konstanty Gebert, Ari Goldman, Gershom Gorenberg, Dara
Horn, Pam Janis, Michael Krasny, Clifford May, Ruby Namdar,
Joan Nathan, Fania Oz-Salzberger, Noah Phillips, Mark I. Pinsky,
Letty Cottin Pogrebin, Sarah Posner, Naomi Ragen, Dan Raviv,
Abraham D. Sofaer

MOMENT INSTITUTE FELLOWS
Ira N. Forman, Nathan Guttman,
Sharon S. Nazarian, Eric K. Ward

MOMENT MAGAZINE ADVISORY BOARD

Andrew Ammerman, Michael Berenbaum, Jodi Blecker, Bert
Foer, Esther Safran Foer, Kathryn Gandal, Michael Gelman,
Carol Brown Goldberg, Lloyd Goldman, Terry E. Grant, Phyllis
Greenberger, Sharon Karmazin, Connie Krupin, Peter Lefkin,
Andrew Mack, Judea Pearl, Josh Rolnick, Jean Bloch Rosensaft,
Menachem Rosensaft, Elizabeth Scheuer, Joan Scheuer z"l,
Leonard Schuchman, Diane Troderman, Robert Wiener, Esther
Wojcicki, Gwen Zuares

DANIEL PEARL INVESTIGATIVE

JOURNALISM INITIATIVE ADVISORY BOARD

Michael Abramowitz, Wolf Blitzer, Nadine Epstein, Linda
Feldmann, Martin Fletcher, Glenn Frankel, Phyllis Greenberger,
Scott Greenberger, Mary Hadar, Amy Kaslow, Bill Kovach,
Sidney Offit, Clarence Page, Steven Roberts, Amy E. Schwartz,
Robert Siegel, Paul Steiger, Lynn Sweet

Project Director Sarah Breger




CONTACT

DIANE WESTHEIMER

dwestheimer@momentmag.com
415-999-8663

LEADING THE CONVERSATION INTO THE FUTURE

MOMENT MAGAZINE
4115 Wisconsin Ave, NW, Suite LL10,

Washington, DC 20016
202-363-6422




