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Moment is the preeminent magazine in the Jewish world reaching more American Jews than any other publication.
Co-founded in 1975 by Elie Wiesel, Moment is frequently called “The Jewish New Yorker” with a readership of more
than 100,000 discerning consumers who travel widely, read avidly, attend varied cultural events and purchase luxury
items. Moment is subscription based, but it is also sold at Barnes & Noble and independent bookstores nationwide.

“I'M ALWAYS AMAZED HOW MOMENT CONTINUES TO BE SO GOOD.”
—ELIE WIESEL, NOBEL PRIZE LAUREATE AND CO-FOUNDER OF MOMENT MAGAZINE
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IN MOMENT?

“I was amazed by the amount of response we got to our ad.”

“Moment magazine is an essential resource for our
students preparing for careers of leadership in the
Jewish community. It has helped Hebrew Union
College-Jewish Institute of Religion recruit for our
programs and connected us with our supporters
throughout the years. Being part of the Moment
community is very important to us. Each issue
enlightens, invigorates, and inspires—we love
the magazine!”

“In the chaotic magazine world of the post—Internet
Age, there’s not much that manages to be thoughtful,
informative and provocative. Moment is one of those
rare exceptions.”

“Moment is a great resource for spreading the
word about the Judische Kulturbund project I am
producing. I recommend Moment to anyone looking
for a way to reach support near and far.”

Selected
Advertisers:

American Airlines
The Blue Card

Cimzia

Dan Hotels

Ebay

EL Al

Embassy Suites
Fisker Cars
HarperCollins
Hebrew Union College
Hebrew University
Honest Tea

Houghton Mifflin
Hyatt Hotels

Israel Ministry of Tourism
J-Date

JCCs of North America
Jet Airways

Jewish National Fund
Lufthansa Airlines
Magen David Meds
Manischewitz
Marriott Hotels

ORT America

Oxford University Press
WAMU 88.5 FM
Rosetta Stone

Simon & Schuster
Sofitel

Spertus

Subaru

Taj Hotels

US Airways

WAMU: National
World of Opera
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PROFILE

Why Advertise In Moment?

Moment is a contemporary, wide—reaching national publication with affluent, highly educated readers. Frequently
called “The Jewish New Yorker,” Moment connects with more than 100,000 discerning consumers who travel
widely, read avidly, attend varied cultural events and purchase luxury items. Moment is subscription based, but it is
also sold at Barnes & Noble and independent bookstores nationwide.

Our readers include policy makers, government officials, financial leaders, philanthropists, non-profit personnel,
media professionals, clergy, academics, teachers, lawyers, scientists, doctors, dentists, artists, musicians and more.
Moment reaches people of all ages, from parents of young and college—aged children to baby—boomers and beyond.

Moment readers come from the entire spectrum
of Jewish denominations, ranging from Orthodox
to secular. Moment also reaches unaffiliated
Jews and non—Jews.

Male
45%

Female
55%

Median age range
45—62 Moment Magazine $166,000

Readers with a college degree The New Yorker $155,300
92%

The Atlantic $152,584
Readers with Graduate or

Post—Graduate Education
66%

Readers who donate to
charitable causes

93%

Readers who own their own homes
89%

Readers who are “avid book readers”
82%
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GUIDES & ADVERTORIAL OPPORTUNITIES

THE GIVING GUIDE

An amazing 93% of Moment readers report they
donate to charitable causes.

Moment readers are highly generous and
believe that giving is an integral part of Jewish
life. Every issue of Moment features this
comprehensive resource for our readers to

learn about new non—profit organizations and
to reacquaint themselves with organizations
they might have supported in the past. Moment
Magazine has become a hub for non-profits; this
prestigious guide provides both large and small,
as well as local and international organizations
as a proven way to reach North American
Jewish communities while building their brand
recognition and connecting with new donors.
Moment will sometimes dedicate a similar guide
to Israeli non—profits.

MOMENT MAGAZINE
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THE HIGHER LEARNING GUIDE

Almost all Moment readers attend/attended college
and grad school. They highly value Jewish education
and long to be immersed in Jewish learning
communities. With that in mind, Moment provides two
education guides several times a year.

March/April

November/December

An unparalleled forum for the institutions that are
shaping the future leaders of the Jewish community,
no other resource guide rivals the Guide to Higher
Learning in prestige and visibility. Moment readers
have proven themselves to be interested in enrolling
in higher education programs, as well as supporting
new initiatives in colleges and universities throughout
the world. This is a great opportunity for institu-
tions to connect with their alumni as well!

Be the change you
want to see in the world

Become a Rabbi, Cantor, Leader in Jewish Education,
Jewish Nonprofit Management Professional, or Scholar

Nominate an Outstanding
Individual at admissions@huc.edu

LEARNING

nm




GUIDES & ADVERTORIAL OPPORTUNITIES

SUMMER PROGRAMS GUIDE

Jewish culture comes alive all over the )
world for Jewish youth during the summer : S
months. Summer experiences are as varied s, \

—
)

these days as kayaking on the Jordan River, Vi 71 = QU F,
volunteering on a Navajo Reservation to ﬁf = RAM:
learning Italian while celebrating Shabbat ‘. 4

in Rome. Campfires and “ruach sessions” ~ ;

are in full swing all over North American
Jewish campgrounds and waitlists are long for
expeditions and volunteer opportunities every

year. The Summer Programming Guide covers it A e
all and provides Jewish families with a one—stop —— : ;R
shop to get in the know on the most exciting and
sought-after opportunities for their children...
and sometimes for themselves, as well!

JEWISH AMERICAN HERITAGE GUIDE

In 2006, President George W. Bush proclaimed that
May would be Jewish American Heritage Month. The
announcement was the crowning achievement in an ef-
fort by the Jewish Museum of Florida and South Florida JEWISH AM
Jewish community leaders that resulted in resolu-
tions introduced by Rep. Debbie Wasserman Schultz of
Florida and Sen. Arlen Specter of Pennsylvania urging
the president to proclaim a month that would recognize
the more than 350-year history of Jewish contributions
to American culture.

As the exclusive media sponsor, every May Moment
celebrates Jewish life in America with a special sec-
tion honoring Jewish American Heritage Month. The
2013 guide will focus on Jews in Entertainment and
will include a section on Jewish life in the Washington,
DC area. In past years, Moment has explored Jewish
museums, archives and historical societies, as well as
the dynamic Jewish cultural organizations that exist,
sometimes in the least expected places. There is no
other guide like this in the American Jewish world.

HERITAGE

Esch Moy
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& OPPORTUNITIES
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Since 2005, Moment readers have been discovering %L;:;fo“ﬁ::‘;:::“f
the best in Jewish music in the annual music guide. ——
From bluegrass Klezmer and a capella to beat box =

pasicncd

rhymes and classic hymns, the Moment Music EY
Guide is eclectic and comprehensive, providing AR

a definitive resource for any music lovers’ S
o

tastes. Additionally, rabbis, JCC executive directors i’"@@ﬁgﬁmﬁﬁw

‘s . . Ei e

and school administrators keep the Music Guide on oy B S T

SHYLOCK SINGS THE BLUES-
1

their desks all year long, relying on it to bring the e
biggest names to their important events. A valued
resource, the guide includes information about top
Jewish musicians and their CDs, featuring artist
bios, photos, and an online component with mp3’s

i e o e Bookings: (404) 236-0400 or visit www.baalshemfones.com
[ b P v

at momentmag.com.

In 2012, Moment debuted its Jewish Routes series,

as a way to extend Jewish American Heritage Month
throughout the whole year. This important new section
recognizes Jewish heritage in U.S. and Canadian cities
by highlighting important Jewish sites; events and
places of worship are promoted. Readers learn about
the city’s Jewish history and the city gains national
recognition and visibility for its unique contribution

to Jewish American culture. In 2012, we highlighted
Detroit, Baltimore, Vancouver, The Hamptons,
Charlotte, NC, Tampa, FL and Las Vegas. Jewish Ietpimi el ne e
Routes sponsorships and special advertising rates are e 5‘_:'““:‘1’?_;'%,;4,,,,_&_;“‘5‘;‘!
available for organizations in each city highlighted.

g Sk, Hi by ;




& OPPORTUNITIES

The era of the Jewish film festival is upon us! In
September 2009, Moment introduced its first
annual Jewish film festival guide, providing
festivals an unprecedented opportunity to increase
their audience and build widespread recognition
of their stellar work. Showcasing the importance
of Jewish festivals, films and filmmakers around
the world, this guide quickly became a popular
section for Moment readers.

*Your organization can sponsor the entire guide
or share sponsorship.

Jewish Genetic Disease
Consortium It's Not Just
Tay-Sachs

JGDC k&

MOMENT’S GUIDE TO JEWISH GENETIC DISEASES , |

Every July/August issue, Moment explores new
wrinkles in the field of genetics. Stellar editorial on

a wide range of sociological, historical, and health
related issues, plus our annual guide to Jewish
genetic diseases helps explain issues our readers

¥ FamilyFin
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I PUBLISHERS & AUTHORS

Moment is a beacon for highly literate readers who come to our pages for our
phenomenal book section. Moment’s reviews are written by prominent writers and
scholars, selected by literary editor Mitchell Levitas, former editor of the New York

Times Sunday Book Review.
* Your display ad will reach our readers who report that they read 27 books a year.

* Moment’s Book Guide is an additional opportunity, with 73 percent of our
readers reporting to consult it while looking for new titles.

Moment is the ideal place for publishers and authors to promote their newest titles. When
it comes to purchasing Jewish books, Moment’s readers can’t be beat.

Pillars of Sand

T nyentionof the Land of kraet
From Holy Land t Homeland

2052095508

lies and Episcopalians as well. But their  become "a rcady and dangerous weapon  stood with more leavening of this sort.
i inc took place  for anti-Scmites.” Seill, most Jows, cspecially the Orthodox,
almost entircly in their churches, Obscrvant  Not all Jews urged adherence to thean-  remained hostle to the lav. And before
Jews, on the other hand, needed wine for  ti-aleohol law as an unwelcome necessity, long, Prohibitions failures became sclf-
Sabbath blessings at their tables and for ccr-  however burdensome. No Less than Rabbi  evident to other Americans. In 1933, it was
cmonial meals like the Passover Seder: And  Stephen Wisc, the social-justicc activist  repealed, by way of the 21st Amendment
so the federal government agreed to tortu-  whe founded the Free Synagogue in New  Jews did not play a conspicuous role in the
ous burcaucratic procedures through which  York, supportcd the Prohibition amend-  repeal movement; leaders had encouraged
rabbis could purchase large vohimes of wine  ment cven before its passage. Alcohol, he  a low profile. Indeed, there was no reason
that they would then distribute to their con  said, was “an Amcrican problem, and the  for Jews to spealcup loudly. Prohibition had
gregants for home use. artitude of the Jew must be the American  run its unhappy course all on its own.

Tt will perhaps not come as a shock to  actitude.” Jews, he said, “must not in this  So legal booze returned. Some Jews
learn that this sacramental exocption was  case be a moral laggard * took up the trade once again, but not
widely abuscd, inviting the angerof Ameri-  And never mind Eliot Ness of “Un  nearly in the numbers of earlicr decades.
cans alrcady disposed to the notion ofJews  touchables” fame. Few scourges of bootleg-  “Their presence in the post-repeal Ameri-
as an cssentially lot. Phony  gers than the Jewish im-  can alcohol trade clicited minimal re-
rabbis popped up all over, some chiming  migrant Izzy Einstein, as unlikely a federal  sponse.” Davis writes. All the same, Jews’
congregants with improbable names like  agent as there was, sanding 5-foot-5 and  expericnces at the temperance movements
Houlihan and Maguire. “By 1925,” Davis  weighing well over 200 pounds. With his  height, in the late 19th and carly 20th cen-
writes, “the Burcau of Prohibition had de-  waddling gait and fleshy punim, Einstcin  turics, provide uscful insights into some-
termined that rabbinic authorization and  promised he could get results because he  thing much larger. As Davis says, “their

T'TIE INVENTION
OF THE LAND OF

ISRAEL

FROM HOILY LAND
TO HOMELAND

SHLOMO SAND

e e YT S sacramental wine storcs were ‘the chicf  “would ncver be spored as a sleuth” In-  relation to alcohol commerce typified, and
sources of the illieit liuor supply.” That  deed, he and his parter, Moc Smith, pro-  even magnified, the challenges Jews faced
Led tothe *don’t-make-trouble” button be-  duced nearly 4,400 arrcsts in a five-ycar in the process of becoming American”
ing hit extra hard, as cvidenced by a letter  period, with a phenomenal conviction rate

to The Baltimmore Jewish Times, in which the  of 95 percent. Their exploits provi Clyde Haberman i ; ist for
writer warned that the malefactors would  taining moments in a ook that could have The New York Times.

The story of one man’s
struggle with the legacy
of slavery and the loyalty
of family.

“...a daring, provacative novel...No one
who reads Soug of Slaves it the Desert will
emerge from its pages =

—Charles Johrson, author of the National
Book Award winner, Middle Passage 2

SOUTHERN wWiLD

ALAN CHEUSE books

) sourcsbboh 5
landmark
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TOURISM SUPPLEMENTS

Promote Jewish tourism
to Moment Magazine’s
affluent, niche market.

Moment readers are frequent international
travelers with a serious interest in Diaspora Jewish
communities.

Moment readers bring in an average income of
$166,000 a year, higher than the average income of
New Yorker readers.

Moment reaches 100,000 readers through its print
edition and a quarter million more online. With
the launch of Moment’s new digital edition, 2011
readership reached a record high.

Seventy-five percent have traveled in the past year
and plan to travel again in the next 12 months.

OPTIONS DESIGNED
FOR YOUR NEEDS:

An eight, 16 or 24 page tourism supplement
highlighting Jewish, national and cultural sites
of interest

Special option for back cover advertising in the issue
featuring your supplement

Duel-branded pull-out section potential for use at
travel exhibitions

Sponsorship of Digital Edition and Digital Edition = o
Email Blast AND YOU THOUGHT YOU KNEW ISRAEL.

Top-quality design services can be included
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B CAUSE MARKETING &
CORPORATE GIVING

The pages in Moment’s “The Conversation” and across from our columns are
premium placement for corporations and organizations that want to increase their
cause and brand awareness.

Moment readers turn to our opinion pages for our thoughtful political criticism
that helps guide influential thinkers and policy makers in the United States and
beyond. Moment’s opinion editor is former Washington Post editor, Amy E. Schwartz.

Moment’s columns represent a wide range of political points of view, a spectrum rarely
found in any Jewish—or non-Jewish publication.

OPINION | AMY E. SCHWARTZ

Turkey: Where Doth Erdogan Lead?

Turkish Jews—like everyone else—ponder slam's growing presence in a secalar courtry

A plaque at the mm:cm'[mbul‘sj:w

Kohen, longtime cohmnist for the natioral

ish Muscum bears a series
which five uccesive leadars of the Turk.
ish Republic—rom its agaressively secular
founder Mustafa Kemal Atarurkin 1923 up
through 1997—declare appreciation and
support for the countrys Jews. The Jow-
ish presence in Turkey s old and stable;
the museum opened in 1992 on the 500t

inent Jevwish figures on the national scene.
“You dont hear Jews discossing that fear
anymore.” Demestically, Erdogan hus been
solicitous of the Jewish cormmunity; send-
ing Resh Hashana grectings, ending some
long:manling dssriminaworygovernanen:

swear headscarves at public universities—a
raging politicsl issue for decades—is now
acespted. More informal measurs, such as
pressure on amall towns to stop serving al-
cohol in public, have made quiet progress.

“If you look at the whole picture, the
fear of the Tslamization of the country
males sense Kohen says. “Vestarday
headscarves, tod:

practices, cven
ein 0 the Ei

armiversary of the ity’s founding,
swhich was sct in motion, s the story goes,
when the Ottoman sultan Suleyman the
Magnificent heard the Jews were being
kicked out of Spain, thought they would be
an sssct to his cmpinc and sent a flcet of
ships topick them up.

Officl commura kederspofss o

be loathes. Bmhchasa]m]rcmd:dawra
sharp tumm in foreign policy toward Iiracl,
from perhaps i bl vl ally—with
extersive military and diplomatic ties—to 3
Bere public criic. Afier the infumons Gaza
flotilla inciden of 2010 in which rine Turks
died, he downgraded diplomatic relations
iy o

the weckend?” (Turkey uses
the Western weekend, while most Arab
countries take off Fridey:)

lu worrics that crccping I
lamization could crusc the long-
sccularireligions, “West and the rest? divide
in Turkey to_beccme angry and polarized,
“lke Jsmel” This dosent seem ke the so-

erate Tslmist Rocep Tayyip Erdogan, is as

agn
b f

Adle East

dv d democracies want to be

4 vendetta against Jews but.as an attempt to

. asoert Mideast leadership, tuming ‘Tarkey

wweay from its long and unsuccesshul court-
shipof the European Union toward tsmove

entral role in once-Ottoman
realms. Endogan walls the line carefully be-

Inown. But Erdogan' model of gradual cul-
vunl change, secompanicd by constiction of
the spoce for democratic disent, may be a
plausible blucprint for the emerging Ibamic
socictics Erclogan so plaicly wants tolead.

“The Arab countries aren®t interested in.

2003, it has been gradually modifying—or,
depending on haw you look at ir, subely un-
dermining —she scula prnciples o vhich
Torkeys

democracy rests.
‘The Tirkish milirary removed previous
governments deemed threatening to secular-
sm. But Erdogan, its agreod, has undercut
the genersls’ power to do this, using an wn-
sorling combination of convenient prosccu-
tons eigons feder chook and specially
courts. Thats of intcrest not just
m]:ws maﬁamwhn rely on the secular
rder; but 1o the forces pushing change in
nearby Arsb nations. Ironically; a5 the West
holds up the moderats, secular Torkish -
term as the model for Ishmic democradics,
the Tarkish order may be morphing into
somcthing far more armbigucus.
“At first, there were rumors that Tarkey
would become another Imn?’ says Sami

fween reference to Jews and to sracl,but - Tarkish-style secuarism—they want some-
i :h distinetion. ‘says Nedal prod

Exsin Kalyciogh, a non-Jewish politcal aﬁrﬂjm:nmkmnbu]. “Turkey is sill

i i 't he 2 model to
Erdogan can be “cxubcrantly anti-Sernitic”  the region untll it sabves its ovwn problems™

on the stump. Kohen disputes this, but says
AKPY rhetorie toward Ismael—very nasty,
strong, harsh, wild’—crcates % now kind
of anti-Scrnicism” on the strcers. After the
Hlotills dearhs, “there swere demonstrations,
and a fear they might get out of hand. So far
it hasnt, but the faris there”

The change in lsrscl rhetoric brings
“urkey more in line culnurally with the
Tslemic world, t the discomfort of Tark-
ish secular intellectuals, who worry sbout
the AKP's long-term intentions for social
policy and their way of life. Erdogan’s
stylc here has boon to o slowly, retreating
when challenged. A 2004 bill to ban adul-
tery: sharia-style, was shelved after fierce
aiticism from the European Union. ‘This

d total b: o

Ay E Schwarz (hasived
n Turepand traves thee reuiry.

22 sePTEmeER/ocTORER 2012

wis dropped in the face of public uproar.
On the other hand, the right of women t

Siyam had an untsal front-rowr seat for
“Turkey’ carly fforts t influence the diree-
tion of Egyptt revolution: H was Endogan’
simultancous translamr on the larter’ trip
Cairoin 201 L. Muslim Brotherhood spakes-
rnmlud ﬁgnly awaited Erdogan, heralding
bim 23 3 model Ilamic leader. Interviewed
mwhﬂogpndmhredﬁndmn&hhcp(n
somally was a pious Misslim, the Tarkish sys-
tem ws seeular The next day, Brotherhood

spers denounced him as an infidel.

Erdogan’s initial reaction was to retreat,
laming a transhation error for the confu-
sion. (Fortunatcly, Siyam says, he had tapes.)
Kalayeiogln, for one, sl scratches his head
over the incident: “T cant imagine why he
said that” Itk greatly to Erdogant advantage
b0 remain an cnigma. But for the fanwrc of
‘Muslim-flavored moderation and sccularism,
there i o one more imporant o watch.

Collabrax uses cloud technology to
save you time, money, and resources
in order to get you back to what you

do best and that is run your business.

collabra

To learn more about how Collabrax can help your organization
visit us at collabrax.com/moment.

SILVER
slegféree | CLOUD ALLIANCE
PARTNER

10



11

2013 EDITORIAL CALENDAR

JANUARY/FEBRUARY:
THE ANXIETY ISSUE

Camp and Summer Program Guide

The Giving Guide

The Book Guide

Highlighted Community in Jewish Routes: Las Vegas

MARCH/APRIL

Symposium: Fate of Religious Freedom

Special Passover Marketplace

The Giving Guide

The Higher Learning Guide

The Book Guide

Special Passover Wine Section

Purim

Highlighted Community in Jewish Routes: Atlanta

MAY/JUNE

Jewish American Heritage Guide: Jewish Entertainment

The Giving Guide

The Book Guide
Children’s Book Section
Yom Haatzmaut

Highlighted Community in Jewish Routes: Washington, DC

JULY/AUGUST

Moment Symposium: Food

Special Sections on Genetic Diseases (centers,
hospitals, pharmaceuticals) and Genealogy
(genes testing, genealogical research, etc.)

Expanded Book Section: Summer Reads

Guide to Jewish Cultural Arts

The Giving Guide

The Book Guide

Highlighted Community in Jewish Routes: TBD

SEPTEMBER/OCTOBER

Moment Symposium: Women

Special Israel Tourism Section

Rosh Hashanah/Yom Kippur

Sukkot

The Giving Guide

The Book Guide

Highlighted Community in Jewish Routes: TBD

NOVEMBER/DECEMBER:
JEWS & SCIENCE ISSUE

Special Poland Tourism Section

Real Estate Guide: Second Homes, Condos in Israel,
Retirement in Israel

Hanukkah Marketplace

The Higher Learning Guide

Expanded Book Section

The Giving Guide

Highlighted Community in Jewish Routes: TBD
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ADVERTISING

Moment is pleased to announce that advertising rates will not be increased in 2013

Premium Interior Positions

AD SIZE 1X RATE

2 Page  $5,630
Full Page $3,640

2/3 Page $2,780

1/2 Page  $2,200

1/3 Page  $1,600

1/6 Page 51,300
Cover Positions
AD SIZE

Inside Front (cover 2)
Inside Back (cover 3)
Outside Back (cover 4)

Issue Dates And Deadlines 2013

January/February

March/April
May/June
July/August

September/October
November/December

3XRATE  6X RATE

$5,220 $4,900

$3,360 $3,200

$2,670 $2,520

$2,030 $1,950

$1,490 $1,440

$1,230 $1,190
1XRATE 3XRATE 6X RATE
$5,340 $4,900 $4,725
$3,960 $3,740 $3,530
$6,790 $6,350 $6,130

SPACE

RESERVATION ARTWORK DUE

11/1 12/1

1/1 2/1

3/1 4/1

5/1 6/1

7/1 8/1

9/1 10/1

For dates that fall on weekends or holidays, the deadline is the next business day.

10% preferred position (additional charge)

Inserts—please ask for details

Commission & Cash Discount
(please contact us for details)

Web and digital edition packages available

moment
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m ARTWORK REQUIREMENTS
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FILE SPECIFICATIONS

We require press—ready files in the following
formats: Acrobat PDF (press—optimized),
EPS,TIFF, QuarkXPress, InDesign, Illustrator,
Photoshop. Minimum resolution for bitmap
artwork is 300 dpi. If necessary, please include all
supporting files (if necessary), with fonts embedded
or converted to outlines. All files will be quality
checked and preflighted. Film submissions, due
to our fully digital workflow, will incur additional
charges. Detailed file specifications are
available upon request. If artwork does not meet
specifications, the advertiser will be charged a
25% service fee, plus the cost of design. If the ad
artwork is not of the proper dimensions, it will be
adjusted to fit the space. Please keep in mind that if
the submitted artwork differs proportionally, there
could be some elements omitted.

COLORS

Moment is printed four-color process (CMYK)
throughout, at 133-line screen on web offset
presses. All artwork will be converted either

to black (K) or four-color process (CMYK)

for production. Please note that there can be
dramatic shifts in color when spot-color or RGB
images are converted.

SIZES

Trim size of Moment is 8.125” x 10.5”
Bleed size is 8.375” x 10.75”
Note: Keep live matter 0.25” inside trim

COPY AND CONTRACT
REGULATIONS

Moment reserves the right to accept or reject any
advertising copy.

Order cancellations or changes may not be made by
the advertiser or its agency after the closing date.

Moment reserves the right to change rates without
advance notice. Contracts in effect at the time of the
rate change will be protected.

Rates are determined by number of insertions
contracted for and used during a twelve month
period. Minimum rate holder is 1/6-page.

Advertisers will be short-rated if within a
12-month period from the date of first insertion
they do not use the number of issues upon which
their billings have been based.

Covers are non-cancelable 60 days prior to
closing dates.

All position instructions on orders are considered
requests only, unless position charge is added.

Publisher shall not be liable for errors in key
numbers.

Moment reserves the right to decline or reject

any advertising for any reason at any time without
liability, even though previously acknowledged

or accepted.

Moment shall not be liable for any costs or damages,
if for any reason it fails to publish an advertisement.



moment

B PRINT ADVERTISING DIMENSIONS

MOMENT DESIGNS...

Moment provides additional design services for our
customers at a discounted rate.

PAGE DIMENSIONS

Gray area on full-page ad indicates bleed area
(0.125” per side)

FULL-PAGE 2/3 PAGE 1/2 PAGE
8.375” o 8.125” | | 8.125” | | 8.125”
BLEED AREA

Add 0.125” on all sides to
make it 8.375” x 10.75”

1/3 PAGE 1/6 PAGE
8.125” 8.125” 8.125”
2.25” .
X 1n n
9.57 ||€ 2
) 2.25”
X
4.625”
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I 2013 PRESENCE
& ADVERTISING

With 6 million Jews in the United States and millions more in nearly every country on the planet,
it’s no wonder Moment’s online readership is booming. Momentmag.com is for everyone who cares

about the important issues and personalities of our time—with exclusive interviews with fascinating
people that won’t be found in our print edition, as well as popular web-only contests and blog discussions.
Momentmag.com has been voted the most popular web destination at Digg.com and is regularly
written about in blogs on Slate.com, Commentary, Media Matters and The Huffington Post. With
momentmag.com, your message reaches an educated audience that supports our sponsors and looks
for values and quality in everything they do. Take the guesswork out of finding the right audience.
Moment delivers on your investment!

A Million Online at Moment

OPPORTUNITIES

ONE MILLION VISITORS PER YEAR AND GROWING!

Print/digital combination advertising packages are cost-effective options.

Contact Rebecca Newman Leavey at 202.257.0064, rleavey@momentmag.com

15
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O\ [NE ADVERTISING DIMENSIONS

MOMENT DESIGNS...

Moment provides additional design services for our customers at a discounted rate.

banner 728 X 90

square

250
X
250

vertical skyscraper

300 300

X X
600 600

Moment supports both flash and
static images and can provide full
reports upon request

16
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EDITION

moment

Moment’s digital edition is a new way for you to align
yourself with prestigious and established Jewish thinkers,
raise your visibility and connect with an audience looking
for you in North America and abroad.

Moment now publishes a complete digital edition that includes each and every page of the magazine
in its full and beautiful glory. Thanks to the wonders of modern technology, the digital edition hits
readers’ email boxes before the print edition mails and includes built-in editorial and advertising
links to enhance the reading experience. With our digital edition, your exposure is maximized.

Sponsor the email blast that announces Moment’s
digital edition to our readers. Your logo and hyperlink
will appear on the announcement.

Sponsor an entire digital issue of Moment. Your
logo and hyperlink will pop up when readers open
the digital edition.

Custom design your own digital edition of Moment
around a story, selection of stories or section of the
magazine that speaks to you and will catch the eye of
your audience or customer base. A Custom Design
Digital Edition can feature only your ad or ads. Print
copies of your Custom Design Digital Edition

are also available.

Custom design a unique and meaningful gift to
honor someone or send to friends, families and
colleagues. Print copies of your Custom Design
Digital Edition are also available.

Package combo deals with print and online
advertising (momentmag.com) are available.



